The Ultimate Technical A scaledon
SEO Audit Checklist

Get Your Website Search-Engine Ready with This 2025-Optimized Guide

Q, 1. Crawlability & Indexation

Ensure search engines can discover and properly index your pages.

D Verify crawlability with Screaming Frog or Sitebulb: Look for broken links (4xx/5xx), redirect
chains, and non-indexable pages.

D Check Robots.txt File: Confirm important URLs aren't being blocked accidentally.
File should be accessible at: yourdomain.com/robots.txt

Review XML Sitemap: Submit it in Google Search Console. Ensure it's clean, updated, and
includes only index-worthy URLs.

D Ensure Proper Use of Canonical Tags: Prevent duplicate content and consolidate ranking signals.

Check Noindex Tags: Only apply these to pages you never want in search results (e.g., thank-
you pages, internal search).

{* 2. Site Architecture

Good site structure = better crawl efficiency and UX.

D Use a Logical URL Hierarchy: Example: site.com/category/product not site.com/page?id=123
D Keep Click Depth to < 3 Levels: Users (and crawlers) should reach any page in 3 clicks or fewer.
D Implement Breadcrumb Navigation: Helps users and search engines understand the structure.

D Use Internal Linking Strategically: Pass authority to key pages and improve discoverability.
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B 3. Mobile Optimization

Over 60% of searches are on mobile—optimize accordingly.

D Mobile-Friendly Design: Test via Google’s Mobile-Friendly Test
D Responsive Layout: Avoid horizontal scrolling, flash, or tiny buttons.

D Tap Targets & Font Size: Buttons should be easily clickable with thumb; text should be readable
without zooming.

# 4. Site Speed & Performance

Fast sites = better user experience & rankings.
D Check Core Web Vitals: Use Google PageSpeed Insights or Search Console to audit:
e | CP (Largest Contentful Paint) < 2.5s

e FID (Interaction Delay) < 100ms
e CLS (Layout Shift) < 0.1

D Compress Images: Use next-gen formats like WebP.
D Minify CSS, JS, and HTML: Remove unnecessary characters to speed up load.
D Enable Browser Caching & GZIP Compression: Reduces server response time and bandwidth.

D Use a CDN (Content Delivery Network): Improves global load speed and reliability.

5. HTTPS & Security

Google prioritizes secure sites.

D HTTPS Everywhere: All pages should be secure; HTTP should redirect to HTTPS.
D Valid SSL Certificate: Check for certificate errors in browser or Search Console.

D Check for Mixed Content: Ensure all assets (scripts, images, etc.) load over HTTPS.
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® 6. Structured Data (Schema Markup)

Enhance search listings with rich results.

D Add Relevant Schema Types: Common types: Organization, FAQ, LocalBusiness, Product,
Review, etc.

D Validate with Rich Results Test: https://search.google.com/test/rich-results

D Monitor in Search Console Enhancements: Identify errors or missing fields.

= 7. Duplicate Content & Thin Pages
Avoid cannibalizing your own rankings.
D Audit for Duplicate Titles & Meta Descriptions: Use Screaming Frog or a crawler to find and fix.

D Consolidate or De-index Thin Pages: Pages with < 300 words and low value should be improved
or excluded.

D Use 301 Redirects Wisely: Merge similar content and retain authority.

ul 8. Index Coverage & Errors

Ensure search engines are indexing what you want—no more, no less.

D Check Google Search Console Index Coverage Report: Look for...
e Crawled but not indexed

e Server errors
o Soft 404s

D Review Manual Actions or Security Issues: Make sure no penalties are applied to your site.

& 9. URL Optimization

Clean, readable URLs are better for users and search engines.

D Use Short, Descriptive URLs: Avoid parameters and unnecessary words.
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D Use Hyphens Not Underscores
e example.com/seo-checklist 4
e example.com/seo_checklist X

D Avoid Dynamic Parameters in Indexable URLs
e Example: ?ref=homepage should not be indexed.

10. Technical Enhancements for 2025

Stay ahead of evolving SEO algorithms.

D Support Al Summarization and SGE Features: Use FAQ & HowTo schema to improve visibility in
Al search results.

D Integrate with GA4 + GSC: Ensure proper tracking of SEO KPIs: impressions, clicks, CTR, bounce
rate.

D Log File Analysis (Advanced): Understand how bots crawl your site and optimize crawl budget.

D 404 Page UX: Provide helpful navigation, search, and branding on error pages.

Recommended Tools

e Free: Google Search Console, PageSpeed Insights, Mobile-Friendly Test,
Screaming Frog (500 URL limit)
e Pro: Sitebulb, Ahrefs, Semrush, JetOctopus, OnCrawl, GTmetrix

# Want Help Implementing This?

 Optimized product pages = better visibility, more conversions, and stronger brand trust.

V Reply to this email or contact us— our Technical SEO experts are ready to assist.

Book a free audit or consult here: sales@scaledon.com &]
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