~ Google Ranking Factors A scaledon
Explained (2025 Edition)

Every year the SEO rumor mill spins with hundreds of “ranking factors.” The truth is that
Google has never published a definitive list. What we know comes from Google
statements, patents, experiments, and industry research. To save you time, here’s a
breakdown of what matters most in 2025, what is nice to have, and what you can safely
de-prioritize.

The Heavy Hitters (Must-Haves)

These are the ranking factors you cannot afford to skip.

Content Quality: Helpful, original, and updated regularly. Think E-E-A-T (Experience, Expertise,
Authoritativeness, Trust).

e Search Intent Match: Your page should answer the exact question a searcher has.

¢ Mobile Usability: Google is mobile-first, so your site must be too.

e Page Speed & Core Web Vitals: Fast, stable, and responsive.

¢ Indexability: Google has to find and understand your content.

e Backlinks: Still a top trust signal when they come from relevant, reputable sites.

e Secondary Signals (Good to Have)

These factors support rankings but rarely win the game on their own.

e Schema Markup: Helps Google understand context and enhances rich results.

¢ Freshness: Matters more for time-sensitive queries like news, trends, and events.

¢ Internal Linking: Guides Google to your most important pages.

e Engagement Metrics: GA4’s Engagement Rate, click-through rate, and dwell time give indirect
signals about user satisfaction.

e Multimedia Use: Images, video, and audio can boost relevance and user experience.
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X Misunderstood Signals (Not Direct Factors)

These signals are often overhyped. While they don’t directly move rankings, some are still worth
monitoring.

e Exact Match Domains: No ranking benefit on their own; more useful as a branding choice.

* Meta Keywords Tag: Deprecated and ignored by search engines.

e Word Count Minimums: Relevance and depth matter more than hitting a number.

e Bounce Rate: Not a direct Google ranking factor. However, it can reveal UX or content
alignment issues. In GA4, Engagement Rate is the better metric to track, since it reflects
meaningful interactions like time on page or multiple page views.

e Social Shares Alone: Correlated with visibility and awareness, but not a direct ranking factor.

ul What is New in 2025

Fast sites = better user experience & rankings.

e Al Search Integration: Generative search engines (Google SGE, Perplexity, ChatGPT) now pull
answers directly. Visibility in these results is becoming just as important as blue links.

¢ INP (Interaction to Next Paint): Google’s new Core Web Vital replacing FID. It measures how
quickly your site responds to user interactions.

e Content Provenance Signals: Google is experimenting with ways to track and reward original

creators in the Al era.

Pro tip from ScaledOn:

Ranking factors shift, but the core truth stays the same: focus on people first, not algorithms.

Create trustworthy content, make it easy to access, and promote it in the right places.

Book a free audit or consult here: sales@scaledon.com
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